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	MOTION: On
	FOR INFOMRATION: On
	UNANIMOUS: On
	NOT APPLICABLE: Off
	INSERT TITLE: AMS Get Out the Vote Campaign - Request for Funding
	INSERT DATE: August 25, 2021
	BE IT RESOLVED or Brief Summary: BE IT RESOLVED THAT Council on the recommendation of the Executive Committee approve spending up to $10,000 from the Election Reserve Fund for the Get Out the Vote Campaign in the upcoming federal election.


	MOVED: Eshana
	SECONDED: Lauren
	Name and Title: Saad Shoaib, Vice-President, External Affairs
	COMMITTEE: [Executive Committee]
	EXECUTIVE: [VP External Affairs]
	Committee Check: Yes
	Executive Check: Yes
	Supported By (Name, Title): Executive Committee

	Yes: X
	No: 
	Attachments: 1. AMS Get Out the Vote Budget - Sheet 1
2. AMS Get Out the Vote Presentation
	Description and Rationale: Starting September 10, Canadians will head to the poll for a federal snap election. The AMS on an elections-basis, conducts Get Out the Vote (GOTV) campaigns which encourage students to get to the polls and make their voices heard through voting. This year, we have a comprehensive campaign on the national and local level. 

The AMS is partnering with UCRU on its national campaign called "UVote". No cost will be allocated towards this. The AMS' local get out the vote campaign will include week-long boothing, three election-related events, supporting a polling station in the NEST, GOTV volunteers, social media posts demonstrating why, how, where, and when students can vote. 
	Benefits: Ensuring that students are getting to the polls and making their voices heard in terms of the issues that they care about. We will also be highlighting key issues such as student financial aid, climate action, a just COVID-19 recovery, mental health support, and more on both a national and local level. 
	Risks: - Operational: AMS Communications will be posting GOTV and Return-to-Campus materials on a similar timeline. However, this will be remedied as we will be putting money towards advertisements and promotions.
	Costs: See attached budget sheet.
	Timeline: August 30 - campaign release
September 6 - events begin
September 9-20 - boothing
September 10, 11, 12, 13 and 20 - polling station in the AMS NEST
	Consultation: Undergraduates of Canadian Research-Intensive Universities (UCRU)
Executive Committee
Office of the VP External (2019/2020) - last time a federal election was held
AMS Marketing and Communications


